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Interactive sales tool for Allstate

» Allstate wanted a educational and engaging
sales tool to illustrate insurance needs now
and in the future.

»  Goal: Increase site engagement, insurance @ istate. | My nsurance Personaity
education, and online sales.

» Role: Content strategist and copy writer
» Deliverables: App flow and copy

» My Allstate Personality



http://www.allstate.com/myinsurancepersonality.aspx

Various Allstate projects

>

Cumulatively spent 3+ years on a wide variety
of projects for Allstate at several companies.

Managed and audited auto quote (and later
renter’s quote) content matrix for 50 states:

60+ columns
3,500+ rows

Created writing style guide for Direct Sales &
Service division with fresh voice and tone, yet
within Allstate brand guidelines.

Managed copy for Allstate Bank redesign.

Created many multi-level communication plans
for corporate initiatives.

@ Alistate

@ Alistate

Direct Sales & Service Style Guide

Open a High Yield Savings

A Account Now (2.00% APY)
x Give Yourself A Raise

79
Getting Started

@ Allstate




Interactive media wall for Bally’s

»  Bally’s Total Fitness
Results Center is the most
progressive health and fitness
interactive tool ever delivered in a
workout environment—7’ media wall.

»  Goals: Significantly reduce media
spend, increase member

satisfaction, and create a bold,
industry-leading initiative.

»  Featured at the World Retail
Congress in Berlin.

» Roles:
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Interactive schedules for Bally’s

» Part of the Results Center

project, we created interactive é !! | STUDIO SC‘

fitness studio schedules.

» Goals: Improve member
experience, eventually offer
mobile class sign up.

» Roles: Lead Content

Strategist and User ‘GROUPEXERCISEVSCN‘EDULE )
Experience Strategist YIETE
» Deliverables:
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Transactional web app for aigdirect.com

>

aigdirect.com created from AIG purchase
of 215t Century Insurance.

Goal: Create an auto quote tool in
6 weeks with a 176 page requirements
document and no brand identity.

Role: Lead Content Strategist
Created “sub-brand” for quote
Helped create requirements
Co-designed unique deliverable format
Managed content team
Deliverables:
Content
Style guide
Legal review packets
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Site redesign for G]

»  GE changed the health insurance provider for o
160,000 employees.

»  Goal: Convert enrollment site into go-to-site

=
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¥

for insurance questions and healthcare
resources; reduce call center volume.

» Roles: Content manager and consulted on
taxonomy.

» Deliverables:
Content map to new taxonomy
Content

Used Google Sites to manage content
development for client and programmers

» View the site
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http://www.ge.com/myhealth/healthchoice/retirees/index.html

Site redesign for OIC

>

>

Options Industry Council had four websites,
one for each audience and an LMS that were
largely redundant and hard to maintain.

Goal: Create one site sophisticated enough for
experienced traders, but not intimidating to
equity options novices.

Role: Lead Content Strategist
Co-designed and facilitated brand workshop
Created all content strategy docs
Co-designed user testing

gl




Site redesign for OIC

» Content strategy deliverables:

Vv VvV VvV VvV VvV VvV VvV VvV VvV VvV Vv v v

Content audit findings
Creative workshop findings
Nomenclature audit findings
Content guidelines and messaging
Use cases

Key stakeholder findings
Content types

SEO analysis

User testing findings

Metadata schema

Workflows (CMS and editorial)
Writing style guide

Migration plan

Executive presentations

Current Content Categories

Retail Advisor
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Internet banking app copy for HSBC

>

OHE HSBC initiative to create one
global experience for all Business

Internet Banking customers. Most

heavily used in Europe and Asia.

Success led to HBUS and HBCA
redesign project engagements.

Goals: To redesign Internet banking;
create directional, jargon-free, easy-to-
localize copy; boost contextual help.

Roles: Lead Content Strategist,
provided UX consulting

Deliverables:
Content matrix
UX suggestions
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Site redesign for HSBC

Component Details

» HSBC rolling out global redesign with
accessibility standards compliance.

» Goal: Reduce page count by half, become 508(c)
compliant, and expand content in strategic areas.

» Role: Lead Content Strategist

Content style guide — ==

Co-created taxonomy = B Eﬁ’!m\a‘;‘
Managed content team of four = | sse—
Assisted with user testing = == e

» Deliverables:

Style guide —:
Word copy decks “ B

Excel copy templates e i e




Site redesign for HSBC Canada

»  HBCA brought Manifest on for the same
redesign rollout for Commercial Banking.

»  Client says:

“[Sarah] makes my job easier.’

“We think Sarah is a value-add to the
project and we love working with her.’

» Goals: Same as HBUS project, plus
localize content.

» Roles: Lead Content Strategist, UX
support for client

» Deliverables:
Style guide
Copy decks

ID Level 0 Level1 Level 2 (Main Nav)

11002 HSBC Business ($3million - $50million)
110021 Banking
1100211 Business Banking Accounts
1100.2.1.1.1
11002112
1002113
1002114
1002115
11002116
fings accounts
|
urance:
This document HBCA's PWS 1.5 website redesign tha Jobal
ideli how towri ite redesign, from capitalization to spelling specific
“haracter ommodate tions.

Note that thisis aliving document that should be updated regularly.

BusinessVantage Account

Current Account
Cash Management Account

Trust Account

Commercial Savings Account

Foreign Currency Commercial Savings Account

Business Savings Account

Creditor Insurance

Travel Insurance.

Export Credit Insurance
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external writers editsr, and appravers of HSBC Web, mobile, and ATM contel
2011, creared and updated by Customer Experience Technology (CET) and
Gulde, version 4.5, June 2009,

Contents

FORMATTING
PUNCTUATION ...
CAPITALIZATION
CTAMODULES | CREATING RIGHT-RAIL CONTENT..

CTAs.
Right Rail Modul

SPELLING.......
DISCLAIMER

‘Terms below are hthe proper casing
below, It should not be a proper noun.

XSL Modules, CTA modules, all head 1 sub

are looking appear in thelist

Casing should be consistent with proper casi

n
PP All

ng of product names, otherwise It is sentence case. Copy does not
I branded prod P evenifnot listed here.

Account Reconciliation Service
Bill Pay

Bill Payment Receiver Service
Bustness without Borders
Business Internet Banking
Commercial Savings Account
Electronic Funds Transfer (EFT)
Foreign Currency Savings Account

Global Opportunity Tool

Global Relationship Manager
HSBC businessclient

HSBC Connect

g Account’

Import Services
Interac®
International Banking

International Banking Centre

International Payments and Cash Management

Letters of Credit (when modified, that word also
becomes capitalized, e.g. Import Letters of Credit)

Online Tax Filing Service (OTFS)
Payment Services

Relationship Manager

‘Trade and Supply Chaln

Travel Insurance




Samples close up

Specific documents available for review upon request.




